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THE CLIENT

THE CLIENT

Cottman Transmission and
Total Auto Care

Cottman is a national organization with franchises up and
down the east coast, and throughout the Midwest and
Mountain states.

They provide complete auto care services including
transmission, brakes, exhaust, cooling and heating, belts
and hoses, tune-ups and batteries.
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OUR CHALLENGE

Maintain branding, but
Improve site usability

WireMedia’s challenge was to rebuild the site from scratch,
to provide a better technology platform that was easier to
use for site administrators; to update the design to improve
site usability — but without making any drastic design
changes; and to add some key features, also to improve
usability, but all within a strict budget.

REBUILD

UPDATE DESIGN
IMPROVE USABILITY
MAINTAIN BRANDING

STRICT BUDGET

OUR CHALLENGE
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THE SOLUTION

New platform, streamlined
design, careful planning

WireMedia worked closely with Cottman to determine key
priorities for use of the site. Armed with this information, we
made recommendations for subtle changes to design and
features, and for addition of some new features.

The changes resulted in a more streamlined and useful
design, a more user friendly interface with key areas of the
site, and an interface making it easy for Cottman to maintain
site content going forward (something they were previously
unable to do).
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THE SOLUTION

HOME PAGE

PROBLEM:

1. The key call to action design blends in to the background, does not look
“clickable,” but then requires you to click to complete the action.

2. The main visual of the home page, the billboard, contains a slow moving
slideshow that has the effect of hiding the content it’s trying to place focus on
because you don’t want to wait around for the next slide to finally come in.

3. The extra click required to access the redundant links at the bottom makes it
harder to access those pieces of information.

SOLUTION:

1. The slideshow was eliminated and replaced with an impossible-to-miss call
to action to Find a Cottman Center that allows you to complete the action right
there.

2. The other slides were repurposed into key navigation and content on the
homepage.

3. We got rid of these pop-ups and simply placed all content right on the home
page to be accessible without clicking an extra time. And, we replaced the
Find a Cottman Center pop-up with a bright, sticky button that lets you find a
Cottman Center from any page of the site. And, the road background image
points the eye directly to this button so you can’t miss it.
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BEFORE THE SOLUTION
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CEnTEANEAR YOU : & PROBLEM:
1. While the sticky coupon in the top right corner was a good idea, the updated
design required an emphasis on social media links.

SOLUTION:
1. We replaced the sticky coupon with the social media icon set.
2. We gave the coupons its own main navigation item, available from every page.

3. We gave the coupon a dedicated content block on the home page.
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BEFORE THE SOLUTION .

HOME PAGE

pion il - PROBLEM:

1. The WATCH VIDEO link is virtually invisible.
2. The page wastes a lot of valuable real estate.

_— SOLUTION:

1. We gave the video a dedicated content block so you can watch it right on the
home page, or choose to view it full screen.
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2. The space is used well by content blocks with key content, and additional
navigation that shows what Cottman offers car owners.
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BEFORE THE SOLUTION

FIND A COTTMAN CENTER FORM
() FIND A COTTMAN CENTER D ROBLEM.

1. The form oddly requires both city and zip to be entered within the same field,
or it won’t work. But often a zip code contains several cities, and a city may

Locate your closest Cottman Cenler by: transverse more than one zip code.

\ ' 2. There is no way to view a list of all Centers.
| City / Zip Code Jf 3tate |5 o

AFTER
SOLUTION:

1. We separated the city and zip code fields to allow more flexibility in searching.

2. We added a link that leads to a list of all Cottman Service Centers in the
database. The red Find a Cottman Center button that’s always present at the
bottom of each page (without scrolling) also leads to the list of all centers.
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BEFORE THE SOLUTION

e FIND A CENTER PAGE

/= CEWTER LOCATOR
et e % O s : :::__,_ 1. There is no way to make a new search from the list of centers.
::'_,_ : : ‘:"_:_“::‘“ﬂ""‘“ 2. You can only see centers in a specific city/zip combo, or by state.
"“]; F) R S
e o d ol
e = O s i} gl A oeeE=a e
e = s
P, Piod <1000 s
PA PReELry lishoaze o
P G e g el
P e WE =
AFTER
[ —— SOLUTION:
o e o] — 1. We added a search form to the list page so you can easily do another search
AZ, Phiasin b Oty . L. .
koo 2. All centers may be viewed by clicking the red Find a Cottman Center button
= it Lo :, R or by clicking the link in the billboard on the home page.
W g J O s gy, ¥ Pt s
_m'_'-li'!
etf- O
Fars
L. Brmadza
Fi. Jeananviis
FL. jscaxanviim EM
. S ™ O s
FL, jcangnvibs
www.wiremedia.net 1| WireMedia

COMMUNICATIONS



BEFORE

B CENTER INFORNATRH

T TERNTMSTION [INTEE OF [MMRET
Tl ETHLY ATREFT
L P

ol
[ e
AN T ‘_l

i
R4

FanPrl 008w - L0

N B s I
[
e

I Y = S
Y R

AFTER

@

THE SOLUTION

SERVICE CENTER PAGES
PROBLEM:

1. The title on each page was the same, making the viewer have to work at it to
make sure they were on the right page.

2. The pages had a large empty space in the middle
3. Information was hidden in dropdown boxes that required a click to open

SOLUTION:

1. We used the city and state of each center as the new title, making it easier to
be sure you landed on the correct page.

2. We made better use of the space to present the information in a way that
is easier to understand at a glance, makes it easier to request a service
appointment, and easier to see what services are offered at each center with
colored icons instead of grey.

3. We let these areas remain expanded by default so the information is more
easily available.
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THE SOLUTION

FRANCHISE PAGE

PROBLEM:
1. To indicate interest in purchasing a franchise, you had to click to find out you
had to then fill out and submit a form.

SOLUTION:

1. We left the form open by default so it’s obvious what you need to do, and
easier to do it.

2. We proposed automatically listing all available franchise opportunities to make
it easier to see all the options. This proposal was not accepted.
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EDITING CONTENT
SOLUTION:

1. All content is listed in one location, and can be filtered by content type.
For example, you can choose only to view a list of service centers in the site
database.

3. With a click, you may enter into editing mode.

THE SOLUTION

2. In the list, you may sort content by any column header: title, type, author, or
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THE SOLUTION

@ . EDITING CONTENT
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: SOLUTION:

s 1. Custom content such as a service center listing provides clear fields in which

L i

O the site admin may enter text information, upload images, or select from a list
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ey, — 2. Other pages offer a wysiwyg text editor, making it simple to create links, bold
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e - or italicize text.

s ¢ 3. The wysiwyg editor also makes it simple to insert images inline.
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